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Workshop 4A 
– Creating a Destination Focus

• Welcome

• Spot-Lit programme overview & update

• Creating a destination focus & why this matters for your 
literary tourism product

• Wrap up & assignment for next workshop



Creating a Destination Focus –
Developing Literary Places

• Why does this matter? 

• What to consider? 

• What can your product do to 
enhance your destination and help 
attract visitors? 

• How does your offering fit with the 
other tourism products in your 
destination? 

• Can you collaborate with other 
tourism operators in your area? 



• First UNESCO City of Literature 

• The Cities of Literature are a global network of 
39 cities who specialise in Literature. 
The UNESCO designation 'City of Literature' recognises 
excellence and places an obligation on cities to nurture 
and support their artform and collaborate internationally.

• Birthplace and/or home to writers including Arthur Conan Doyle, 
Walter Scott, JK Rowling and its Poet Laureate, the Edinburgh 
Makar.

• Home to Edinburgh Book Festival, the world’s largest literary festival

• The city is home to many unique institutions fostering literacy, 
including National Library of Scotland, Scottish Poetry Library, 
Scottish Storytelling Centre, Scottish Book Trust, Writers’ Museum & 
Makars’ Court

• Rich and vibrant bookshop culture, with readings, workshops, 
literary cabaret and more



The Challenges

• How to use literary tourism to 
draw visitors to Edinburgh? 

• How to present literary 
heritage to Edinburgh’s existing 
tourists? 

• How to create additional out of 
hours activities for visitors? 

The Opportunity

• Bring broad stakeholder group 
on board to deliver the 
initiative

• Draw literary tourists out of 
season, use immersive 
experiences to direct tourists 
through the city 

• Use technology, media and 
innovative techniques to 
engage with target audience 
and accidental literary tourists

Canongate Stars & Stories 





https://www.etag.org.uk/wp-content/uploads/2014/04/FINAL-ETAG-City-of-Literature-Guide.pdf








http://www.edinburghliterarypubtour.co.uk/the-tour/welcome-edinburgh-literary-tour


https://www.edbookfest.co.uk/the-festival/whats-on/themes


https://www.sisf.org.uk/news-post/newsid/22658-sisf-2020-charting-new-waters-with-calmac-ferries/


Resources & Links

• https://cityofliterature.com/unesco-cities-of-literature-during-lockdown/

• Edinburgh Tourism Action Group - Business Opportunities Edinburgh 
UNESCO City of Literature - https://www.etag.org.uk/wp-
content/uploads/2014/04/FINAL-ETAG-City-of-Literature-Guide.pdf

• Edinburgh City Literary Guide - https://edinburgh.org/discover/edinburgh-
city-guides/literature/

• Edinburgh International Book Festival - https://www.edbookfest.co.uk/the-
festival/whats-on/themes

• Scottish International Storytelling Festival - https://www.sisf.org.uk

https://cityofliterature.com/unesco-cities-of-literature-during-lockdown/
https://www.etag.org.uk/wp-content/uploads/2014/04/FINAL-ETAG-City-of-Literature-Guide.pdf
https://edinburgh.org/discover/edinburgh-city-guides/literature/
https://www.edbookfest.co.uk/the-festival/whats-on/themes
https://www.sisf.org.uk/


Over to you!

How can you create a 
destination focus for your 
literary tourists? 

Source: https://www.irishtimes.com/culture/bloomsday-goes-online-and-it-s-an-offal-y-
good-line-up-1.4279831

https://www.irishtimes.com/culture/bloomsday-goes-online-and-it-s-an-offal-y-good-line-up-1.4279831




THANK YOU


